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The Year in Review: Highlights  
 

This year the College of Business streamlined four departments into three schools to 

increase administrative efficiency, create new collaboration between disciplines and enhance 

naming opportunities for potential donors. The new model was selected after garnering more 

VXSSRUW�IURP�WKH�FROOHJH¶V�IDFXOW\�WKDQ�IRU�WKH�H[LVWLQJ�VWUXFWXUH�RU�RWKHU�SURSRVHG�DOWHUQDWLYHV��As 

part of the process, three directors were selected to lead the schools: Hollye Moss, director of the 

School of Economics, Management and Project 

Management, A.J. Grube, director of the School of 

Accounting, Finance, Information Systems and Business 

Law, and Paul Johnson, director of the School of 

Entrepreneurship, Hospitality & Tourism, Marketing and 

Sport Management.  

The College also established a new, for-profit 

limited liability company designed to provide 

entrepreneurial business, scientific and technical services to 

spur economic development activity in Western North 

Carolina. The Pinnacle Enterprise Fund, LLC, a 

membership based group of investors is designed to provide 

seed funds to high potential businesses that apply for 

support in exchange for ownership equity and risk 

appropriate returns. Consulting and advisory services 

initially provided by faculty and then through a newly 

chartered company which will become a member investor. 

Later, the fund will engage an angel network management 

firm to oversee its operations, and the new company will provide on-going consulting and advisory 

services contractually, utilizing WCU faculty and students. Complementary to this initiative, the 

college was engaged in LEAD conferences in 2014-15 to support WKH� UHJLRQ¶V� EXVLQHVV� DQG�

economic opportunities. Dr. Ed Wright, newly appointed Director of the Center for 

Entrepreneurship and Innovation, planned and hosted a sold-out LEAD: Innovation Small 

%XVLQHVV�6XPPLW�³URFNHW�SLWFK�FRPSHWLWLRQ�´�6WHYH�0RUVH�KRVWHG�WKH�/($'��7RXULVP�&RQIHUHQFH 

on planning for successful festivals and events. Over 175 attendees form Western North Carolina 

DWWHQGHG�WKH�FRQIHUHQFH�VSRQVRUHG�E\�+DUUDK¶V�&KHURNHH�&DVLQR�5HVRUW��'XNH�(QHUJ\��%OXH�5LGJH�

National Heritage Area and Nantahala Outdoor Center. The Small Business and Technology 

Development Center (SBTDC) was recently accredited without conditions for the sixth time in 25 

years and continues to provide management counseling and educational services to regional 

businesses, with business and mentorship connections in 14 counties. Mission Health Management 

Innovation Graduate Certificate Program continued, resulting ideas for presentations to Mission 

senior management for possible funding and implementation. 

The College was LQFOXGHG�RQ�WKH�3ULQFHWRQ�5HYLHZ¶V�OLVW�RI�WKH�EHVW�VFKRROV�LQ�WKH�QDWLRQ�

at whiFK� WR� HDUQ� D� PDVWHU¶V� GHJUHH� LQ� EXVLQHVV� DGPLQLVWUDWLRQ� Additionally, the Project 

Management Global Accreditation Center for Project Management Education Programs (GAC) 

accepted the annual report in support of the continuing GAC accreditation of the &ROOHJH¶V�project 

management degree program. This year, the college awarded sixty-one scholarships worth over 

N.C. Sen. Tom Apodaca at LEAD 

conference 



 

$80,000.00 to deserving students. Also in the 

spring awards ceremonies, several faculty were 

recognized: Jayne Zanglein, Creative and 

Innovative Teaching Award; Grace Allen, 

Professor of Excellence; Ed Wright, Graduate 

Faculty Teaching Award and Engagement 

Award; Robert Mulligan, Excellence in 

Research Award and BB&T Faculty Research 

Grant; Ed Lopez, Excellence in Research 

Award; Debra Burke and David Tyler, 

Bloomberg Businessweek Teaching Award. 

The activities this year of several faculty are 

particularly noteworthy: AJ Grube, Director of 

the School of AFIB and President of the 

6RXWKHUQ� &RQIHUHQFH�� LV� ZRUNLQJ� WR� XSGDWH� DQG� UHYLVH� WKH�1&$$¶V� DFFUHGLtation process as a 

member of the NCAA Committee on Institutional Performance. Sport Management professor 

Kadie Otto was featured on an American Public Media podcast, shedding light on academic fraud 

and college athletics. 



 

VISION  
 

The College of Business will be a leading educator of high-performance innovative leadership 

WDOHQW�ZKR�DUH�SUHSDUHG�WR�PHHW�WRPRUURZ¶V�EXVLQHVV�DQG�WKH�UHJLRQ¶V�HYROYLQJ�GHYHORSPHQW�

needs. 

 

MISSION 

 
:HVWHUQ�&DUROLQD�8QLYHUVLW\¶V�&ROOHJH�RI�%XVLQHVV�LV�D�OHDGHU�DPRQJ�VFKRROV�RI�EXVLQHVV�LQ�

JUDGXDWLQJ�EDFFDODXUHDWH�DQG�PDVWHU¶V�GHJUHH�VWXGHQWV primarily from the lower Appalachians 

and the Carolina Piedmont who are Business Ready® to meet the needs of industries, markets, 

and institutions.   

 

STATEMENT OF VALUES 

 
In pursuing our mission, the College of Business is committed to the following shared values: 

 Integrity, Respect, Ethics, and Trust 

 Intellectual Vitality: Passion for and Curiosity about Learning 

 Engagement, Service, and Stewardship 

 Globalization and Innovation 

 Diversity, Inclusion, and Leadership 

 Teaching, Learning, and Scholarship 

 Excellence and Continuous Improvement 

 



 

2013-14 Strategic Action Plan and Benchmarks of Progress 

7KH� GHYHORSPHQW� RI� :&8¶V� ����� 6WUDWHJLF� 3ODQ� �http://www.wcu.edu/about-





 

Associate 

Deans, Dean 

information on the 

monitors in bldg.; 

made  informational 

flyers on policies 

available in support 

center 

Action Item 2 ± Review 

GPA requirements that 

deviate from university 

standard 

2014-15 

Faculty, 

Curriculum 

Committees 

Sport MGT aligned 

with other college 

requirements 

N/A 

 

Goal 4 �± Continuously improve the student body perspective on cultural enrichment, 

globalization and sustainability. 

 

Action Item 1 ± 

Develop exchange 

relationship or dual 

degree options with 

other schools 

2014-16 

Advising 

Director, 

Faculty, 

Department 

Heads, 

Associate 

Deans, Dean 

Initiated new 

exchange with 

Dortmund; Met with 

new IPS director to 

discuss opportunities 

for expansion 

State funds 

Action Item 2 ± Review 

enhancing student 

success with Avans 

partnership 

2014-16 

Advising 

Director, 

Faculty, 

Department 

Heads, 

Associate 

Deans, Dean 

Hosted visitor from 

Avans to review 

program 

requirements; 



 

Linked-In Group for 

the CEI; Free 

Enterprise Speaker 

Series & Insights & 

Reflections Speaker 

Series hosted 6 

events;  

2 Senior finance 

students qualified for 

and competed in 

2014 National 

Financial Planning 

Challenge; 16 HT 

students earned 

highest industry 

certification in hotel 

business & travel 

pricing analysis; 

Sport Management  

research team placed 

9th in the Case Study 

Competition at the 

CSRI Conference  

Action Item 3 ± 

Institutionalize Student 

leadership council for 

feedback as well as 

selection of Prof of 

Excellence 

2014-15 

ongoing 

'HDQ¶V�2IILFH��

Advising Center 

Student leaders 

selected Prof of 

Excellence Award 

from list of 

nominees; planned 

lunch with the 

Associate Deans for 



 

Assessment & AoL 

committee on 

assessment measures  

Director of 

Assessment 

24 hour access to 

view meetings, 

workshops, rubrics, 

reports, etc; reviewed 

learning objectives 

for BSBA and added 

a goal related to 

globalization 

Action Item  2 ±  Send 

AoL committee 

members to AACSB 

training seminars 

2013-15 

AoL 

Committee, 

Faculty, 

Director of 

Assessment 

Faculty presented at 

on AoL at AACSB 

meeting in New 

Orleans 

State funds 

 

Goal 2 �± Ensure curriculum improvement and implementation as identified by the 

assessment. 

 

Action Item 1 ± 

Monitor results with 

Grammerly 

2014-16 

AoL 

Committee, 

Faculty, 

Director of 

Assessment 

Completed and 

results 

disseminated; 1,025 

Grammarly 

accounts opened 

State funds 

Action Item 2 ± Secure 

subscriptions to Wall 

Street Journal 

2014-15 'HDQ¶V�2IILFH 

CoB students 

provided with a 

complimentary 

subscription to 

Bloomberg 

Businessweek & 

online access to the 

WSJ 

State funds 

Action Item 3- 

Maintain 

communication with 

faculty through AoL 

newsletter and 

workshops 

2013-15 

AoL 

Committee, 

Faculty, 

Director of 

Assessment 

Newsletter 

distributed bi-

annually; 9 faculty 

workshops held 

serving 39 faculty 

participants 

State funds 

Action Item 4 ± 

Encourage Quality 

Matters training 

ongoing 

Coulter Faculty 

Commons, 

Faculty 

 Six faculty 

participated in 

quality matters 

training 

State funds 



 

conjunction with 

3URYRVW¶V�LQLWLDWLYHV 

partnership with 

Dortmund; supported 

two faculty led study 

abroad courses 

Action Item 2 ± 



 







 

Expenditures on facilities, technology, and infrastructure $75,000 � (Ļ28%) 

 

 

Goal 1 �±Create an objective, transparent process for allocating resource support for both 

academic and non-academic programs in the College. 
 

Action Item 1 ± 

Continue active 

participation in 

university budget 

hearings 

Ongoing 
Faculty, 

Administrators 

Participated and 

maintained budget 

stability; Funded --

--initiatives 



 

Metric:  

Budget All Sources  $10,304,100 �    (~ 22�¨�[��     
Endowment  $8,200,000 ��    (~ 12.5�¨�[��     
Scholarships awarded $112,432  ��   (~ 2.6%�])    

 

Goal 1 �± Enhance advancement



 

Priorities for the Next Academic Year 

SPC will meet August 13, 2015 WR�UHYLHZ�WKHVH�SULRULWLHV�DQG�SODQ¶V�DFWLRQ�LWHPV�IRU�submission 

to faculty. 
  



 

Appendix A: Gender Equity Study Results 

 
Salary equity was addressed first through phase two of the university salary adjustment from HR.  

For the 2014-15 year salary adjustments for tenure track faculty (excluding administrators, 

endowed chairs, and phased retirees resulted in a 2.08% average raise for the 24 male faculty and 

a 2.18% raise for the 13 female faculty.  This included the across the board raise, market 

adjustments, and promotion increases.  The percentage increase was modestly higher for female 

faculty.  Unfortunately since they had a smaller base salary the average dollar raise from the 

university process did not close the gap. 

A detailed effort was made to clean the CoB faculty database.  Faculty CIP codes were updated 

to align with their teaching and discipline.  Salary analysis was conducted within CIP codes by 

discipline.  Four faculty (two men and two women) received additional salary adjustments from 

reallocated CoB funds.  This increased the raise pool for males by about 12% and females by 

about 58%. 

Although internal and gender equity is a concern, external salary equity measured by the gap to 

CUPA benchmark salaries is even greater.  This is having an impact on faculty turnover.  The 

CoB expects a 30% turnover rate for faculty with salaries below 80% of CUPA.  For faculty 

between 80% and 90% the expected turnover is 10%.  For faculty between 90% and 100% of 

CUPA turnover is expected at 15%.  Two of the five faculty at 100% of CUPA have resigned for 

a turnover of 40% even at the highest level. 

  



 

Appendix B Reorganization Transmittal 

 
 



 

Appendix C: AoL Assessment Results 

 



Assurance of Learning (AoL) Annual Report  
2014-2015 

 



client feedback from MGT 404; for the BSE, judge evaluations of student work in ENT 450; and 
for the BSHTM, internship employer evaluations are being used for an indirect measure. This 
year the AoLC identified some sources of data for indirect measure in the graduate programs: for 
the MBA, SBTDC client feedback from MBA 643; for the ME, MarketPlace®; for the MAcc 
CPA passage rates; for the MPM, employer evaluations of project management manuals. The 
identification of sustainable sources of indirect measures is ongoing.   
 
The MBA faculty developed a comprehensive knowledge assessment tool and has used the 31-
question test in three MBA knowledge measures. Faculty are now reviewing the instrument and 
questions planning to edit as needed to enhance effectiveness. Next round, questions on 
economics will also be included. 
 
The AoLC worked with faculty to develop a BSBA capstone knowledge assessment instrument 
in the form of a comprehensive test with five questions from each class within the BSBA core. 
The questions were submitted by faculty and all faculty have reviewed and commented on the 
draft questions twice, once in Fall 2014 and once in Spring 2015. The administration of this 
assessment instrument will be Fall 2015 in MGT 404.  
 
�7�K�H���³�$�R�/���W�R �W�K�H���&�O�D�V�V�U�R�R�P�´���L�Q�L�W�L�D�W�L�Y�H���L�V���R�Q�J�R�L�Q�J�����7�K�L�V���S�U�R�J�U�D�P���Z�D�V���W�K�H���W�R�S�L�F���I�R�U���W�K�H���&�R�O�O�H�J�H�¶�V��
�$�$�&�6�%���,�Q�W�H�U�Q�D�W�L�R�Q�D�O���$�V�V�H�V�V�P�H�Q�W���&�R�Q�I�H�U�H�Q�F�H���S�U�H�V�H�Q�W�D�W�L�R�Q���³�7�D�N�L�Q�J���L�W���W�R���W�K�H���&�O�D�V�V�U�R�R�P����
�,�Q�F�U�H�D�V�L�Q�J���6�W�X�G�H�Q�W���,�Q�Y�R�O�Y�H�P�H�Q�W���L�Q���$�R�/���3�U�R�F�H�V�V�H�V�´���Z�U�L�W�W�H�Q���E�\���/�R�U�U�L�H���:�L�O�O�H�\���D�Q�G���S�U�H�V�H�Q�W�H�G��by 
Stephen Miller. The AoLC Chair hosted student forums Spring 2014 and Spring 2015 and made 
classroom visits, one of which resulted in a student suggestion for an AoL workshop. After the 
Spring 2015 AoL Student Forum, a student asked if the assessment reports could be made 
available to students. AoLC Chair took the suggestion to the AoLC and the Committee 
�G�H�W�H�U�P�L�Q�H�G���W�K�D�W���I�R�U���Q�R�Z���W�K�H���³Assurance of Learning News�´���Q�H�Z�V�O�H�W�W�H�U���F�D�Q���E�H���P�D�G�H���D�Y�D�L�O�D�E�O�H���W�R��
students. The AoLC will discuss this again at the first Fall 2015 meeting. 
 
All program learning goals and objectives are now on the reverse side of undergraduate plan 
sheets, a message to students involved in measures has been created and an AoL a bulletin board 
developed. After the Spring AoL Student Forum, a student made the suggested that the results of 
assessments should be made available to students. The AoLC discussed the suggested and 
decided that a summary of the results could be written and disseminated to students. That will 
begin in Fall 2015. 
 
The MPM program requested and was given permission to use own oral communication rubric in 
assessing the online presentations of its students.  
 
Addressing the concern that new members of the college faculty, at any rank, might not be aware 
of the CoB AoL processes, the AoLC developed a handout explaining basic information like 
learning goals, curriculum maps and the measurement m6(g)10(ra)7(du] TJ
E11( 2015. The))
BT
(n c)-5ing curu



 
Last fall, two faculty forums provided faculty with the opportunity to discuss whether some sort 
of globalization learning goal should be added to other programs. After reviewing faculty 
comments, the Committee commented that should the faculty support such a learning goal, that 
the goal would need to address an exposure to global aspects of business rather than an in-depth 
knowledge of the topic. The AoLC drafted a suggested learning goal,  
 
�³College of Business BSBA graduates will be: 
 
5. Aware of the global nature of business. 
 �6�W�X�G�H�Q�W�V���Z�L�O�O���K�D�Y�H���D�Q���D�Z�D�U�H�Q�H�V�V���R�I���W�K�H���J�O�R�E�D�O���Q�D�W�X�U�H���R�I���E�X�V�L�Q�H�V�V���D�F�W�L�Y�L�W�L�H�V���´ 
 
The draft was sent to faculty for review and comment before the April 24, 2015 meeting faculty 
meeting. At the meeting, faculty voted unanimously in favor of adding that learning goal to the 
BSBA. In fall 2015, the AoLC will consider measurement placement on the BSBA curriculum 
map, add the measure to the BSBA assessment plan and also meet again with faculty to consider 
the inclusion of the learning goal in other College of Business programs.  
 
At the Forums, several faculty asked for a review of the maps, particularly for the BSBA. The 
Committee reviewed the minutes from the first Forum regarding faculty comments on the BSBA 
curriculum map, specifically ACCT 252 and the ethics LGO, CIS 251 and the written 
communication LGO , the low performance on the last two BSBA ethics measures. In Fall 2015, 
faculty will continue to address concerns regarding assessment reports which indicate weakness 
in students understanding and application of ethical principles and a faculty discussion on the 
topic will also be held during a Forum in fall. In addition to the two earlier assessment measures 
on ethics, the Spring 2015 ethics measure for the BSE also indicated some student weakness in 
that area. The full faculty will need to vote on any changes to the placement of ethics in the 
BSBA (or any other program) curriculum map.   
 
The faculty will also need to vote on whether the BSBA curriculum map should include the 
ethics learning goal as a measurable component in ACCT 252. Accounting faculty have 
indicated that this class is not be an appropriate location for the measure and that concern was 
also discussed by faculty during the forums last semester. This will take place in the next 
academic year. 
 
The AoLC continues to disseminate information to the College community regarding the work of 
the College and AoLC regarding assurance of learning activities. 





Effective oral presentations 
66 

The Golden Twenty 
4 

Resume Writing and Interviewing Tips 
13 

Meet Raymond Maxwell 
8 



were made April 18, 2015 at the CoB Scholarships and Awards Ceremony to winners David 
Tyler and Debra Burke. 
 
Stephen Miller served as a facilitator of a session at the AACSB International Assessment 
Conference in Austi�Q���7�H�[�D�V���L�Q���0�D�U�F�K���������������6�H�O�H�F�W�H�G���D�V���D���³�F�R�Q�I�H�U�H�Q�F�H���I�D�F�X�O�W�\���´���0�L�O�O�H�U���S�U�H�V�H�Q�W�H�G��



 
 
 
�:�K�L�O�H���W�K�H���I�D�F�X�O�W�\�¶�V���Z�R�U�N���R�Q���W�K�H���Z�U�L�W�L�Q�J���D�V�V�H�V�V�P�H�Q�W���F�R�Q�F�H�U�Q�V���Z�D�V���P�R�V�W���V�L�J�Q�L�I�L�F�D�Q�W�����W�K�H�U�H���Z�H�U�H��
other actions taken as a result of measures to improve student learning and performance. For the 
BSBA and BSE program measures in ethics and finance knowledge, students had difficulties 
with the multiple choice questions and with the open ended question in understanding the ethical 
issues posed in situations involving principal and agent scenarios. It is unclear whether the 
agency relationship was the cause of the difficulties or the ethical issues presented. The measure 
also indicated that the student knowledge of the obligations of the agency relationship in finance 
was poor. 
 
LAW 230 is a lower level class in which students are introduced to agency law and business 
ethics. Finance faculty will meet with business law faulty to discuss ways by which the agency 
law and ethics coverage could include finance examples. Moreover, finance faculty will discuss 
the inclusion of additional class coverage on these topics. Faculty will also consider whether 
another instrument for the measure might be more appropriate. BSHTM students did much better 
in their ethics measure with all the studen



Spring 2014 writing measure in the MBA revealed that students were not sufficiently aware of 
the nature of plagiarism and rules of citation. To help raise student awareness, the MBA boot 
camp now includes plagiarism as a component and the topic of plagiarism and citation will also 
be included �L�Q���³MBA Weekly�´�� 
 
Class assessments also resulted in other faculty action, as follows. 
 
BSBA 
Fall measures 
While overall students did very well in a marketing knowledge measure, some of the embedded 
test questions indicated areas of weakness. Faculty will review the questions to ensure that they 



are worded appropriately and will send some additional class time discussing positioning and 
market segmentation. 
 
�6�W�X�G�H�Q�W�V���L�Q���G�L�G���D���Y�H�U�\���J�R�R�G���M�R�E���P�D�N�L�Q�J���³�V�D�O�H�V���S�L�W�F�K�H�V�´���D�V���D�Q���R�U�D�O���F�R�P�P�X�Q�L�F�D�W�L�R�Q�V���P�H�Dsure in 
MKT 201.  Faculty will continue to provide opportunities for students to develop oral 
communication skills in the online environment and will continue to explore other options to 





 
In the 2012 internal control measure, when results were also below expectations, faculty 



generation of pro forma financials that were required as part of the marketing knowledge 
prompt. Faculty decided that students would benefit from a more user friendly approach to the 
task in the first class in which the topic is introduced, ENT 640, which will then provide students 
with the tools and skills necessary to generate pro forma financials for a new venture in later 
classes. 
 
MPM  
Fall measures 
�,�Q���D�Q���H�W�K�L�F�V���P�H�D�V�X�U�H�����V�W�X�G�H�Q�W�V���Z�H�U�H���D�V�V�L�J�Q�H�G���W�K�H���W�D�V�N���R�I���F�R�P�S�O�H�W�L�Q�J���D���³�6�R�I�W�Z�D�U�H���3�U�R�M�H�F�W��
�0�D�Q�D�J�H�P�H�Q�W���(�W�K�L�F�V���´���S�D�U�W���R�I���D���U�H�V�H�D�U�F�K���S�U�R�M�H�F�W���D�W���W�K�H���8�Q�L�Y�H�U�V�L�W�\���R�I���$�X�F�N�O�D�Q�G�����7�K�H���U�H�V�H�D�U�F�K���L�V��
attempting to gather information on the attitudes of project managers towards ethics. The results 
were then assessed using the AoL rubric.  
 
Students had some difficulty in analyzing alternatives and choosing and action. Faculty will 
provide class materials, in the form of notes or an additional class assignment, to students 
discussing the process and need for thorough analysis of possible actions and in the necessity of 
selecting a course of action after that analysis 
 
Embedded test questions were used to measure student knowledge. While students did quite 
well, the test results indicated that faculty needed to review the areas which posed the most 
difficulties for students and identify those areas. Faculty will then provide additional course time 
and/or course materials in regard to those areas identified. 
 
In the oral communications measure, all students meet or exceeded expectations. Faculty will 
continue to provide opportunities for students to develop oral communication skills and shall use 
and discuss the rubric with students in a continuing effort to provide students will specifics as to 
the dimensions of effective oral communications. 
  
Spring measure 
Since most of the students met or exceeded expectations in their abilities of problem 
solving/decision making, no major changes to the program are required. However, faculty notes 
�W�K�D�W���R�Q�H���V�W�X�G�H�Q�W���G�L�G�Q�¶�W���P�H�H�W���W�K�H���H�[�S�H�F�W�D�W�L�R�Q�V�����D�Q�G���V�R�P�H���V�W�X�G�H�Q�W�V���K�D�G���G�L�I�I�L�F�X�O�W�\���Z�L�W�K���W�K�L�V���W�D�V�N��
assigned for this measure: competing an individual assignment (IndA10a) which required 
students to evaluate project performance and predict its final costs during project implementation 
phase, including developing network diagram, calculating earned value (EV) of the project, and 
identifying potential problems in a project. 

To enhance learning of the material, the faculty will create a Panopto video to demonstrate how 
to calculate complicated problems regarding project performance evaluation. In addition, faculty 
will increase discussion of the ways in which complex EV calculations could be addressed in 
order to improve student ability in this area. 
 
 

 
 
 
 





Students will be knowledgeable of ethical principles and the application of those 
principles. 
 

3. Decision makers and problem solvers.  
Students will be able to identify situations requiring decisions and/or problems requiring 
solutions, find and use appropriate information to address the situation, identify 
alternative solutions, and make decisions.  
 

4. Effective group members. 
 Students will work effectively in groups. 
  
5. Knowledgeable about entrepreneurship.  

Students will have an in-depth knowledge of entrepreneurship and an understanding of 
financial accounting, business law, microeconomics, finance, information technology, 
management and marketing.  
 

6.  Effective planners able to identify, evaluate and implement business opportunities.  
 

Bachelor of Science Hospitality and Tourism Management (BSHTM) 
The College of Business is committed to providing students the knowledge and life-long learning 
skills needed for continued professional and personal development and assisting students in 
becoming business leaders and contributing citizens.  



 
Graduate Programs 
 

Master of Accountancy (MAcc) 
The College of Business is committed to providing students the knowledge and life-long learning 
skills needed for continued professional and personal development and assisting students in 
becoming business leaders and contributing citizens.  
 
 College of Business MAcc graduates will be: 
 
1. Effective communicators. 
 Students will speak and write effectively.   
 
2. Knowledgeable of ethical principles. 

Students will be knowledgeable of ethical principles and the application of those 
principles. 
 

3. Decision makers and problem solvers.  
Students will be able to identify situations requiring decisions and/or problems requiring 
solutions, find and use appropriate information to address the situation, identify 
alternative solutions, and make decisions.  
 

4. Effective group members. 
 Students will work effectively in groups. 
  
5.  Knowledgeable of financial accounting, accounting information systems, taxation and 
auditing. 
 

Master of Business Administration (MBA) 
The College of Business is committed to providing students the knowledge and life-long learning 
skills needed for continued professional and personal development and assisting students in 
becoming business leaders and contributing citizens.  
 
 College of Business MBA graduates will be: 
 
1. Effective communicators. 
 Students will speak and write effectively.   
 
2. Knowledgeable of ethical principles. 

Students will be knowledgeable of ethical principles and the application of those 
principles. 
 

3. Decision makers and problem solvers.  
Students will be able to identify decisions and/or problems requiring solutions, find and 
use appropriate information to address the situation, identify alternative solutions, and 
make decisions.  



 
4. Effective group members. 
 Students will work effectively in groups.

  



 
3. Effective decision makers.   

Students will be able to identify decisions and/or problems requiring solutions, find and 
use appropriate information to address the situation, identify alternative solutions, and 
make decisions.  
 

4. Effective group members. 
 Students will work effectively in groups. 
  



MBA  

 
 
MAcc 

 
 
ME 

 
 
 
 
 
 
 





BSHTM 

 
 
MBA  

 
 
MAcc 

 
 



ME 

 
 
MPM  

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



EXHIBIT 4  
�³�����L�Q�����´���&�K�D�U�W 

 
Learning 

goal/ 
Objective 

 
Program 

Oral 
communications 

Written 
communications 

Ethics and 
application



Learning 
goal/ 

Objective 
 



EXHIBIT 59  
Assurance of Learning News 

 
 



 

 
 
 
 



 

 
 
 
 



 

 
 
 



 
EXHIBIT 6  

 
Student Workshop Evaluation Form 

 
AoL Student Workshop Evaluation 
Workshop: ____________________ 
 
Please complete the evaluation by checking the appropriate box for each statement. 

 
Statement Agree Disagree Neutral 

    
The workshop started on time.    
    
The workshop presenter was 
prepared. 

   

    
The workshop provided useful 
information. 

   

    
I will use information presented at 
the workshop. 
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EXHIBIT 9 
Assessment Summaries 

  
BSBA  
Fall 2014 
Learning goal and/or objective: Students will be knowledgeable of core business concepts 
including accounting, business law, economics, finance, information technology, management, 
marketing and quantitative analysis. 

Class:  MKT 201 Marketing Planning & 
Strategy 

Number of Students Reviewed:  129 

Methodology and assessment instrument:  Students were given a test that included an 
identified ten questions used for this assessment on marketing topics including concepts such 
as market segmentation, target markets and product positioning. The results of those test 
questions were reviewed. 

Results:   
Question topic Incorrect  Correct 
Target market .05% 99% 
Segmentation  .05% 99% 
Positioning   33% 67% 

�%�X�\�H�U�V�¶���Q�H�H�G�V���6�H�J�P�H�Q�W�D�W�L�R�Q  1% 99% 
Market segmentation  36% 64% 

Increasing sales & 
profits/Segmentation  

2% 98% 

Psychographic segmentation  0% 100% 
Behavioral segmentation  2% 98% 

Target market 1% 99% 
Product Positioning 1% 99% 



Results: 
 Below 

expectations 
Meets 

expectations 
Exceeds 

expectations 
Organization 
Introduction 

 56% 44% 

Progression

P

PP69PP31P

PC-2(eon)4(tlui)-34onPPP63PP37P





Methodology and assessment instrument:  Students responded to seven embedded questions 
on ethical principles and applications included in a multi-chapter test. The responses from the 
seven questions were averaged. 

Results:  For all seven questions, students met or exceeded expectations. The overall class 
average for all the questions was 91%. 
 

Recommendations:  



Implementation date(s):  Continue to assess in accordance with assessment plan. 



Results:   
 Below 

Expectations 
Meets 

Expectations 
Exceeds 

Expectations 
Performance review 20% 70% 10% 
Strategy execution  90% 10% 
Current situation  90% 10% 
Invest in future 30% 70%  
L/T viability 60% 10%  
Lessons learned  100%  
Presentation quality 10% 90%  
Professional delivery 20% 80%  

 

Recommendations:







Recommendations:  Faculty will continue to provide opportunities for students to develop 
oral communication skills and shall use and discuss the rubric with students in a continuing 
effort to provide students will specifics as to the dimensions of effective oral communications. 
Students will also be encouraged to attend the AoL Effective Oral Presentations Workshop 
offered each term. 

Implementation date(s):  Ongoing 

 
Summer 2014 

Learning goal and/or objective:  Indirect measure of student performance through the use of 
external feedback. 

Class:  HT 483 Internship in Hospitality and 
Tourism 

Number of Students Reviewed:  28 

Methodology and assessment instrument:  At the conclusion of the required internship, 
intern employees provide feedback on student performance for many dimensions by use of a 
standardized questionnaire developed by BSHTM faculty. 

Results:   

 Below 
Expectations 

Meets 
Expectations 

Exceeds 
Expectations 

Professional appearance  11% 86% 

Professional manner  14% 82% 



Service orientation- 
customer/guest  14% 86% 

Service orientation �± company  4% 93% 

Organizational skills  11% 86% 

Organizational skills �± oral  21% 75% 

Organizational skills �± written  11% 79% 

Receptive to constructive 
criticism  11% 86% 

Cooperative  4% 96% 

Emotional stability  N/A 96% 

Maturity  18% 79% 

Relates well with others  4% 96% 

Good listener  4% 93% 

Team player  4% 96% 

Industrious  14% 82% 

Trustworthy  N/A 96% 

Sense of humor  N/A 96% 

Flexible  7% 89% 

Ability to work independently  7% 86% 

Ability to work with others  N/A 96% 

Considerate toward others  N/A 96% 

Potential for development  N/A 93% 
 

Recommendations:  Students met or exceeded expectations on all dimensions; no action at 
this time. 

Implementation date(s):  Continue indirect measure in accordance with assessment plan. 

 
MBA  
Fall 2014 



Results:  



Recommendations:  Continue providing writing opportunities for students and assess in 
accordance with assessment plan. 

Implementation date(s):  Ongoing 

 

Learning goal and/or objective:  Students will work effectively in groups. 
 

Class:  MBA 641 Marketing Management Number of Students Reviewed:  5 

Methodology and assessment instrument:  Students, working within a group, were assigned 
the task of selecting an organization and conducting an in-depth Marketing Audit with the 
�S�X�U�S�R�V�H���R�I���P�D�N�L�Q�J���U�H�F�R�P�P�H�Q�G�D�W�L�R�Q�V���W�K�D�W���Z�L�O�O���L�P�S�U�R�Y�H���W�K�H���R�U�J�D�Q�L�]�D�W�L�R�Q�¶�V���S�H�U�I�R�U�P�D�Q�F�H������
Students assessed members of the group using the AoL rubric. 

Results:   

 Below 
expectations 

Meets 
expectations 

Exceeds 
expectations 

Contributes  20% 80% 

Understands role & 
responsibility & those 

of  other members 

  100% 

Understands group goal 
and function 

  100% 

Assists in making 
collective decisions 

  100% 

Supports group 
members 

  100% 

 

Recommendations:  Faculty will continue to provide students with the opportunity to work in 
groups. While all students met or exceeded expectations, faculty will review and consider 
alternate means to assess student performance within groups. 

Implementation date(s):  Ongoing 

 
Spring 2015 

Learning goal and/or objective:

 





Results:  Students met expectations in their demonstration of knowledge of the subject in one 
out of ten areas measured. (BE=below expectations, ME=meets expectations, EE=exceeds 
expectations) 

Discipline Results 

Leadership BE 
Statistics BE 
Organizational Behavior BE 
Human Resources BE 
Business Law BE 
Finance BE 
Marketing BE 
Information Systems BE 
Accounting BE 
Operations ME 

 

Recommendations:  Faculty are reviewing the comprehensive knowledge assessment and the 
�L�Q�V�W�U�X�P�H�Q�W�¶�V���T�X�H�V�W�L�R�Q�V���D�Q�G���D�Q�V�Z�H�U�V���W�R���G�H�W�H�U�P�L�Q�H���D�S�S�U�R�S�U�L�D�W�H�Q�H�V�V���D�Q�G���H�G�L�W���D�V���Q�H�F�H�V�V�D�U�\����
Economics questions will be added to the instrument. After appropriate edits of the assessment 
instrument, the assessment will continue. After a review of that data, faculty will discuss 
appropriate actions as needed to enhance student performance. 

Implementation date(s):  Ongoing 
 
MAcc 
Fall 2014 
Learning goal and/or objective:  Knowledgeable of financial accounting, accounting 
information systems, taxation and auditing. 

Class:  ACCT 625Advanced Accounting 
Information Systems 

Number of Students Reviewed:  15 

Methodology and assessment instrument:  Students were assigned the task of completing a 
test which included embedded questions on internal control theory, applications and internal 
�F�R�Q�W�U�R�O�V���U�H�O�D�W�H�G���W�R���,�7�����7�K�H���V�W�X�G�H�Q�W�V�¶���U�H�V�S�R�Q�V�H�V���W�R���W�K�H�V�H���W�H�V�W���T�X�H�V�W�L�R�Q�V���Z�H�U�H���W�D�O�O�L�H�G�� 

Results:   

 Below Expectations Meets Expectations Exceeds Expectations 

Internal control theory 13%  87% 

Internal control 
applications 

60% 27% 13% 



In the 2012 internal control measure, when results were also below expectations, faculty 
recommended that �V�W�X�G�H�Q�W�V�¶���N�Q�R�Z�O�H�G�J�H���R�I���W�K�L�V���W�R�S�L�F���E�H���P�H�D�V�X�U�H�G���D�W���W�K�H���H�Q�G���R�I���W�K�H���$�X�G�L�W�L�Q�J��
class the following semester. When this was measured in Spring, 2013, only 16% of students 
did not meet expectations.  
 
Faculty are of the opinion that seeing this material twice reinforces and enhances student 
understanding sufficiently, so the recommendation is to continue covering internal control 
applications in auditing as well as this class. Measures in the Auditing class will continue to be 
monitored. As to internal control related to IT area faculty recommends that the next time this 
course is taught more emphasis will be placed on this material and the final exam will include 
more coverage on internal control related to IT.  

Implementation date(s):  Fall 2015 

 

Learning goal and/or objective:   
Indirect measure of student performance by external constituents; in this case the CPA exam. 
 



 



 Below 
expectations 

Meets 
expectations 

Exceeds 
expectations 

Identifies ethical issue 
 

  100% 

Application of principles 
 

 27% 73% 

Considers Stakeholders 
 

 27% 73% 

Analyzes Alternatives and 
Consequences 

 18% 82% 

Chooses an Action 
 



Recommendations:  Faculty will continue to provide students with the opportunity to work in 
groups. While all students met or exceeded expectations, faculty will encourage all students 
within a team to assist in making decisions and work to support all group members. Faculty 
will also review and consider alternate means to assess student performance within groups. 

Implementation date(s):  Ongoing 

 
Spring 2015 

Learning goal and/or objective:  Students will be knowledgeable of entrepreneurial 
planning, innovation, finance, marketing, and operations and capable of identifying and 
developing entrepreneurial opportunities.  
 

Class:  ENT 670 Entrepreneurial Strategy Number of Students Reviewed:  11 

Methodology and assessment instrument:  Students were tasked with creating a YouTube 
video demonstrating knowledge of the application of strategic planning and implementation 
skills in the area of marketing and then generating pro forma financials needed to start a new 
venture. Student performance was assessed using a knowledge rubric. 
 

Results:   
 Below Expectations Meets Expectations Exceeds 

Expectations 
Core concepts: 
Marketing 

 45% 55% 

Implementation of 
marketing skills 

 64% 36% 

Core concept: Pro 
forma financials 

 55% 45% 

Implementation by 
generating pro forma 
financials 

27% 36% 35% 

 

Recommendations:  Students met or exceeded expectations in their ability to create 
marketing presentations but faculty will improve instructions as to the use of YouTube and 
other multimedia tools to improve the quality of presentations.  
 
Since some weakness was demonstrated in the generation of 



MPM  
Fall 2014 

Learning goal and/or objective:  Students will speak and write effectively.   

Class:  PM 660 Advanced PM Practices Number of Students Reviewed:  14 

Methodology and assessment instrument: Students were assigned the task of preparing a 
presentations based on a manual developed by the student.  Each student made a presentation 
(20 minutes for presentation and 10 minutes for Q&A) to the professor. The purpose of the 
presentation was to demonstrate student understanding and to defend the project management 
processes and procedures defined in the manual. The student was assessed using the MPM Oral 
Communication Skills rubric. 

Results: 
 





Results:   
 Below Expectations 

 
Meets Expectations Exceeds 

Expectations 
Demonstrate ability 
decision making   

 
8% 

 
55% 

 
36% 

 
 

Recommendations:  Since most of the students met or exceeded expectations in their abilities 
of problem solving/decision making, no major changes to the program are required. However, 
�I�D�F�X�O�W�\���Q�R�W�H�V���W�K�D�W���R�Q�H���V�W�X�G�H�Q�W���G�L�G�Q�¶�W���P�H�H�W���W�K�H���H�[�S�H�F�W�D�W�L�R�Q�V�����D�Q�G���V�R�P�H���V�W�X�G�H�Q�W�V���K�D�G���G�L�I�I�Lculty 
with this task. To enhance learning of the material, the faculty will create a Panopto video to 


